Robert DeLossa / Social Studies Department and Communications Academy

Lowell High School AY2011
Psychology and Communications Theory (4701/4711-AC): Course Description and Outline Syllabus
This course has the following progression:

Q1 – 
project and people management (psychology, sociology, and business principles)

Q2 – 
pragmatics and public relations (sociology, linguistics, and psychology principles)

Q3 – 
developmental psychology (principles of psychological experimentation, psychological schools, cognitive and moral development)

Q4 – 
abnormal psychology (standards of normalcy, diagnosis and treatment of psychological dysfunction); the brain and nervous system; reinforcement of term-paper writing skills

We will use the following web page for sharing information in our class: 

<http://www.robertdelossa.net/lhs_teaching/>

Follow the links to “CA-2.” There is a “contact me” box there and a blog feature if you want to comment on assignments or materials.

During the first quarter we will be introduced to the concept of communications as a science looking at the work of Marshall McLuhan (Understanding Media, The Gutenberg Galaxy), Neil Postman (Amusing Ourselves to Death), and Scott McCloud (Understanding Comics). The major part of the quarter aims to help you begin your senior project. To that end, we will focus on the question, “How do we organize and motivate ourselves and others in order to accomplish major goals?” We will bring in issues of business and people management, which will require us to look at some core ideas in sociology and psychology. You will learn to prepare a thorough project management plan (PMP), which will aid you in the inception, execution, and completion of your video, photography, or graphic arts senior project within the Academy. We will think like managers and look at the ways that managers interpret employee behavior, including the use of personality tests. Finally, we will explore concepts of group psychology, emotion, and stress and how to manage them as a student and as a project specialist. You will write a thorough project management plan for your senior project. You also will read case studies and write analytic essays based on real-life management scenarios.

Quarter 1 Outline:

0. Preview: An Introduction to Communication as a Concept

A. Communication as a two-way event (interlocutors)


B. Communication as being multi-sensory: verbal/oral, auditory/sonic, tactile, olfactory, 
gustatory, gesture/movement-based, visual/spatial.


C. Communication as a construct (necessity of social agreement)


D. Communication as a system of signs/symbols



1. Semiotics as the study of symbol systems



2. Language is symbolic


E. Communication as being transmitted through different media.

F. Ideas of Marshall McLuhan: informational shifts depending on media, tools as extensions, media as tools/extensions, hot/cool media (definition)



1. Gutenberg vs. the “mechanical”/electronic age



2. Gutenberg vs. Google (linearity vs. non-linearity)

I. Project Management Plan


A. Backwards (goal-first) planning


B. Product (deliverable) description


C. Coordinating personal objectives with outside expectations


D. Resources



1. Recognizing resource needs



2. Creating a resource list


E. Tasks



1. Breaking down complex jobs into executable tasks



2. Creating a task list


F. Timelining



1. Prioritizing



2. Integrating priorities, resource utilization, and tasks



3. Cushioning



4. Establishing kill dates

II. Tricks of the Trade

A. Treating Subordinates


B. Interviewing



1. Interviewing prospective subordinates



2. Interviewing for information or a position


C. Professionalizing your presentation

 III. Personality Typing

A. Myers-Briggs Type Inventory


B. Usefulness in the Workplace


C. Other tests

IV. Group Psychology, Motivation, and Emotion

A. Introduction to group psychology (Asch, Zimbardo, Milgram)


B. The nature of motivation motivation (physical and symbolic/psychological)


C. What is emotion?


D. How do the brain and glands function?


E. What are basic motivational drives?


F. What are different psychological needs?



1. curiosity and manipulative motives



2. intrinsic vs. extrinsic motivation



3. Harlow and the need for stimulation


G. Maslow and the Theory of Needs



1. Maslow’s five-part hierarch of needs


H. Cognition and Emotion



1. James-Lange Theory



2. Cannon-Bard Theory



3. Schachter Cognitive Theory

V. Frustration, Conflict, Anxiety, and Stress

A. Frustration


B. Conflict: demands a choice



1. approach/approach; approach/avoidance; avoidance/avoidance; 
double approach/avoidance


C. Anxiety


D. Stress as physical strain that results from (demands or ) changes in the environment



1. eustress and distress



2. fight or flight response



3. human response depends on higher brain, lower brain, adrenal glands



4. social readjustment rating scale



5. stress and personality: Type-A and Type-B personalities



6. General Adaptation Syndrome: alarm/resistance/exhaustion

VI. The Mind and the Body

A. Locus of Control


B. Cognitive Control and Psychosomatic responses



1. placebo effect



2. yoga



3. biofeedback



4. hypnosis



5. distraction and redefinition


C. Defense Mechanisms



1. proper and improper use



2. different types and their expression

In the second quarter we will look at pragmatics and public relations. We will look at the ways in which meaning is communicated, whether through word/symbols or though other means. We will see how pragmatic considerations are used in advertising and public relations (PR) work in order to achieve specific outcomes. You will learn a model of communication that focuses both on the utterance and its reception. We will study the use of color in depth along with verbal cues, register, dialect, body language, etc. We will apply what we learn in an extended close analysis of the cinematic trilogy Three Colors: Blue, White, Red by Krzystof Kieślowski. We will study print, television, and internet advertising. You will write several major analytic essays on Three Colors.

Quarter 2 Outline:

I. Extended Communications and General Linguistic Principles

A. Symbolism, semiotics, signifier/signified


B. Sensation vs. perception and neural patterns involved


C. Cultural-linguistic systems: dominant vs. peripheral systems (concept of cultural-linguistic “neutrality”)



1. Register



2. Dialect



3. Idiolect



4. Language as influenced by cultural status


D. Pragmatics



1. Verbal pragmatics: tone, register, dialect, idiolect



2. Non-verbal pragmatics: gesture, color, environment, medium



3. Color (Itten’s theory: Poynter Institute Web Mini-Course): hue (color wheel), contrast, complimentary colors, warm/cold values, saturation, compensation (after-effects), etc.


E. Discourse Theory



1. Knowledge Sets



2. Topic of Concern



3. Deixis


F. Manipulation of these elements by communications specialists


G. Analysis of television news using these concepts (application)

II. Advertising (application)


A. Application of the above theories to the analysis of print advertising


B. Application of the above theories to the analysis of television advertising


C. History of advertising in the U.S. (esp., influence of Leo Burnett and the change from denotative to connotative advertising)


D. Traditional categories of advertising and their relation to the theories we’ve studied: emotionally laden words/images; snob appeal; faulty cause and effect; misleading comparisons; glittering generalities; testimonials; bandwagon; plain folks appeals; and avant-gardism, etc.

III. Cinematography (application)


A. Introduction to the pragmatic use of literary concepts in cinema: leitmotif, foreshadowing, doppelganger


B. Review of pragmatics and its potential use in cinema


C. Concept of deep analysis and Deconstruction


D. Extended analysis of Kieślowski’s film cycle Trzy kolory/Trois Coleurs/Three Colors using all the above concepts (this will be our quarterly work)

In the third quarter we will focus more directly on the world of the mind. We will begin by looking at the question of how psychology uses science to study the mind and how to construct a rigorous psychological experiment. We then will look at various psychological approaches and schools, brain anatomy and the nervous and endocrine systems, sleep and dreaming, emotions and motivation, and cognitive and moral development of a typical individual. Psychological schools/theorists to be explored include: Freud, Jung, Bandura, Kohlman, Adler, Horney, Skinner, Maslow, Rogers, and Piaget, and Vygotsky. We will ask ourselves, “What influences the growth of a thinking, moral being?” A practical, communications-based question will be: “How much does television influence the average person?” You will write a short paper on a psychological theorist or school that interests you.

Quarter 3 Outline:

I. Introduction to the formal concept of psychology


A. Definition of psychology (study of mental processes: cognition, emotion, behavior)



1. Popular vs. scientific perceptions


B. Goals of psychology (describe, interpret, predict)



1. What psychology does and does not try to accomplish or analyze
 (vs. popular perceptions thereof)

II. Construction and typology of psychological experiments/investigations


A. descriptive: naturalistic observation, case studies, surveys, and interviews


B. correlational: statistical relationships among observed phenomena


C. experimental: various methods of isolating variables to determine if a dependent variable indicates an accurate outcome that proves a hypothesis

III. Major psychological schools and perspectives


A. Major groups



1. psychodynamic/psychotherapeutic



2. behavioralist



3. (neuro-)biological



4. humanistic



5. cognitive



6. cross-cultural



7. evolutionary


B. Freud



1. creation of psychotherapy as a school



2. nature of the psyche, levels of consciousness, neuroses



3. psychosexual stages and human development



4. ways of accessing the unconscious, etc.


C. Jung



1. break with Freud



2. nature of psyche



3. levels of consciousness



4. existence of archetypes and masks, etc.


D. Other critics of Freud: Adler and Horney


E. Piaget



1. nature of human cognitive development



2. universal nature of learning



3. Vygotskii’s critique of Piaget


F. Kohlberg



1. nature of human moral/ethical development



2. universal nature of ethics and morality


G. Bandura



1. cognitive behavioral therapy



2. Bobo Doll experiments



3. Media’s influence on social violence


H. Gardner



1. What is IQ? What is EQ?



2. multiple intelligences

IV. Sleep and Dreams (including theories of dreams)

A. physiological need for sleep, stages of sleep, sleep disorders


B. where dreaming occurs, nightmares vs. night terrors, REM/NREM sleep, etc.


C. Freud, Jung, Cayce, Evan, Mitchison and Crick on theories of dreaming and dreams

In the fourth quarter we will look at abnormal psychology (deviance, dysfunction). We will look at dysfunctions as defined within the APA’s DSM-IV (Diagnostic and Statistical Manual of Mental Disorders, 4th ed.). We will critically analyze cinematographic representations of mental dysfunction using new knowledge and our previous knowledge of pragmatics. Major questions will include: “What constitutes ‘normal’ within our society?” “Has the definition of psychological ‘normalcy’ always been the same?” You will write a major research paper on a disorder that interests you.

Quarter 4 Outline: 

I. Introduction to the concept of “normalcy” and dysfunction


A. Psychological “tests” for normalcy: distress, efficiency, social acceptability 


B. “Normal” as social construct

II. Identification of Mental Illness, Developmental Dysfunction, and Pathological Abnormality


A. Popular vs. scientific perceptions


B. Pathological vs. developmental conditions


C. Categorization of conditions



1. Controversies over the idea of mental health diagnoses



2. The DSM-IV and its uses



3. Importance of the DSM-IV


4. The likely difference between the DSM-IV and the DSM-V
III. “Talk” therapies vs. “Pill” therapies

IV. Structure of the brain and Bio/neuropsychology


A. Brain anatomy


B. CNS


C. Glandular systems

V. Writing a College Term Paper


A. Structuring the process


B. Citation and footnotes


C. Editing and proofing

VI. Application: Analysis of psychological concepts in Cinema


A. A Beautiful Mind (schizophrenia)


B. Rain Man (autism)


C. Girl, Interrupted (Borderline Personality Disorder)

Texts to be used (selections from each of these):

Gordon, W. Terrence and Susan Willmarth. McLuhan for Beginners. 1997.

Hockenbury, Don H. and Sandra E. Hockenbury. Discovering Psychology. 2nd ed. 2001.

McCloud, Scott. Understanding Comics: The Invisible Art. 1993.

McMahon, Judith W., Frank B. McMahon, Tony Romano. Psychology and You. 2nd ed. 1995.

Postman, Neil. Amusing Ourselves to Death: Public Discourse in the Age of Show Business. 1985.

Poynter Institute: “Color, Contrast, and Dimension in News Design.” (website handbook)

Rea, Cornelius. Study Guide to Discovering Psychology 2nd Ed. 2001.

Dozens of other handouts and primary readings in xerox form.
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